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1.1 A
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Focus on the user and all else will follow.

Since the beginning, we’ve focused on providing the best user experience
possible. Whether we’re designing a new Internet browser or a new tweak
to the look of the homepage, we take great care to ensure that they will
ultimately serve you, rather than our own internal goal or bottom line. Our
homepage interface is clear and simple, and pages load instantly. Placement
in search results is never sold to anyone, and advertising is not only clearly
marked as such, it offers relevant content and is not distracting. And when
we build new tools and applications, we believe they should work so well
you don’t have to consider how they might have been designed differently.

It’s best to do one thing really, really well.
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A1 AAAAAAA

Focus on the user and all else will follow.

Since the beginning, we’ve focused on providing the best user
experience possible. Whether we're designing a new Internet
browser or a new tweak to the look of the homepage, we take
great care to ensure that they will ultimately serve you, rather
than our own internal goal or bottom line. Our homepage in-
terface is clear and simple, and pages load instantly. Placement
in search results is never sold to anyone, and advertising is not
only clearly marked as such, it offers relevant content and is not
distracting. And when we build new tools and applications, we
believe they should work so well you don’t have to consider how
they might have been designed differently.
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B.1 A

Focus on the user and all else will follow.

Since the beginning, we’ve focused on providing the best user
experience possible. Whether we're designing a new Internet
browser or a new tweak to the look of the homepage, we take
great care to ensure that they will ultimately serve you, rather
than our own internal goal or bottom line. Our homepage in-
terface is clear and simple, and pages load instantly. Placement
in search results is never sold to anyone, and advertising is not
only clearly marked as such, it offers relevant content and is not
distracting. And when we build new tools and applications, we
believe they should work so well you don’t have to consider how
they might have been designed differently.

B.2 Aa

Focus on the user and all else will follow.

Since the beginning, we’ve focused on providing the best user
experience possible. Whether we’re designing a new Internet
browser or a new tweak to the look of the homepage, we take
great care to ensure that they will ultimately serve you, rather
than our own internal goal or bottom line. Our homepage in-
terface is clear and simple, and pages load instantly. Placement
in search results is never sold to anyone, and advertising is not
only clearly marked as such, it offers relevant content and is not
distracting. And when we build new tools and applications, we
believe they should work so well you don’t have to consider how
they might have been designed differently.
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